NVM 7504 P35 NUNUESNOMUUIANTIN (Business Planning for Innovation)
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This course studies and analyses the feasibility in business operation, such as
financial analysis, marketing, human resources management, innovation policy and
technology and other concerning environment in order to evaluate the situation and forecast by
examine a process and procedure of business planning, obtaining business goals and
strategies, implementation plans including successful strategic innovation project management
and technology. Provide students with the crucial tools and techniques in controlling and

evaluation.



